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MEDIA IN TRANSITION

”2020- digitalisation has merged all media to one
cloud service”

People spend more time on the internet than

watching TV
Tablets will be more popular than printed magazines and books

Danes: only 30% read their newspapers in print

Games have in 10 years become to a bigger time waster and
money maker than movies

The Finnish game industry alone needs 600 new employees
annually

Libraries will diminish or need to change to media centers




DIGITAL MEDIA CONSUMPTION IS GROWING,
EVERYTHING ELSE IS SHRINKING

US Consumer Media Consumption Share

2011 2012 = 2013 ®2014 W 2015
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THE SHIFT IS GENERATIONAL

Top 5 Media Mentions Among All Adults, 2013

Aged 75+
Aged 65-74
Aged 55-64 Read newspapers/

magazines
Aged 45-54
Aged 35-44 Listen to the radio

Aged 25-34 o
o online on a comput
Aged 16-24 laptop/netbook/table

g Watch TV

Total Use a smartphone
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NERATIONS HAVE A PREDICTABLE LIFE CYCLE

Total US Population by Age and Generation*, millions

Gen-Z Millennials Gen-X
~69 million ~75 million ~66 million ~75 million
(22% of Population) (23% of Population) (21% of Population) (24% of Population)
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REVOLUTION OF
KNOWLEDGE WORK

* New knowledge

T SCINET 3d gestures Cignie?)
workers
_’ 2% o
Lo 3d gestures o..."
* Data massively '
increasing e i, TR
A (computer games )
o :.
* Tools for exploratory
search: we need more
e o ° ° multi-finger and
efficient navigation of (o]
the information space
+ sense making ‘ = '
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WHO IS THE USER?

Scope of Interest 2012

» Historians
» Other interestgroups: 7%

. 0 .
Journalists, authors, 12% Philosophy
media, family Church History

) . 14 % 7 % . .
historians 0 ® Classic Studies

m History (European)

u Literature Studies

® Music Studies

u Art History
Russian Studies
Social Sciences
Other

Mikkelin Smart info retrieval - seminaari/Liisa
Savolainen 29.9.2014 [12]






PSSR
‘000000000%\“\. %

A \ ~y
o
s )
AT
‘ﬂ ~
s,

A

) RO
. wQ’W%’@Q‘ Q@«wﬂ :
 TedeaWavies

T 2 n..\*... :

o




THE BLESSING AND BURDEN OF
~ PRINTED MATERIALS

120000 900 000 000

i Luovutetut verkkojulkaisut
Hyllymetrit (kaikki aineistot) - 800000 000

W Muut sarjat ja lehdet 100000

I Sanomalehdet

mw Aikakauslehdet

B Muu AV-aineisto

B Puheaanitteet

B Musiikkidanitteet 2000

D
B Julisteet 90 000 000

- 700 000 000

N

80000 600 000 000

- 500 000 000

"o

B Kunnallishallinto

. . 4000 000 000
B Toimintakertomukset

N\\\'Pienpainatteet - 200 000 000

B Nuotit 20000 -
Il Kartat
I Kirjat

- 100000 000

0

Kaikki mahdollinen yhteensa ' '
2008 2009 2010
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SOLUTION BASED WORLD AHEAD

*New market for Long Tail

*Crowd sourced content
increases, sharing increases

*Growing demand for free or
reasonably priced materials



“A reliable bad

Is always better
than uncertain good
in the future.”

Heli Laaksonen
Finnish poetess




